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CALL FOR SUBMISSIONS: Volume 6

Submit to the only journal exclusively devoted to publishing health communication & social marketing case studies. The window for submission opens just once a year- and it is closing quickly. Your opportunity is Now!
THE JOURNAL

Cases in Public Health Communication & Marketing (CPHCM), a peer-reviewed journal edited by students of The George Washington University School of Public Health and Health Services, is currently seeking submissions for Volume 6. To have your manuscript considered for publication, you must submit by Monday, November 28, 2011 by 5 P.M. EST. Volume 6 will be published Summer of 2012.
THE BENEFITS

As the only journal devoted exclusively to publishing case studies in public health communication and marketing, CPHCM provides a unique platform for highlighting best practices in an emerging field and advances efforts to further bridge the gap between traditional research and practice. Publishing a case study in CPHCM is the ideal way to share project findings and experiences with the broader health communication and social marketing community. Additionally, through our peer review process, practitioners, academicians, and students alike can gain valuable experience in the process of publishing. 

A CASE STUDY

The case studies in this journal examine a public health communication or social marketing program, or a broader public health initiative in which communication or marketing methods played an important role. Case studies offer an efficient platform to showcase program models and challenges and new developments or frameworks.

MANUSCRIPT SUBMISSION: We look forward to receiving your Intent to Submit form and manuscript submission by the deadline.  
Intent to Submit Form: A copy of the questions on the Intent to Submit Form can be found below with the information you will need to complete the form on-line.  You may submit your form either of the following ways: 

(1) Download a word copy from the “Forms” section of http://www.casesjournal.org/forauthors and email your completed form to gwcases@gmail.com              OR
(2) Submit via the on-line survey: https://www.surveymonkey.com/s/CasesJournal_IntentToSubmit 

Please make sure to have all the information you need to complete the on-line form available before you start.
Manuscript Preparation: In preparing your submission, follow the Instructions to Authors PDF document, which can be found under “For Authors” at our website: www

HYPERLINK "http://www.casesjournal.org".

HYPERLINK "http://www.casesjournal.org"casesjournal

HYPERLINK "http://www.casesjournal.org".

HYPERLINK "http://www.casesjournal.org"org 
Manuscript Submission: Send your manuscript and direct any questions to the editors at gwcases@gmail.com
DEADLINE FOR MANUSCRIPT SUBMISSION: November 28, 2011, 5 PM EST
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Intent to Submit Form

	Primary Author Information

The primary author will be the corresponding author unless other arrangements are made with the editors

	Primary Author Name:  

	Email:
	Phone:

	Organization Name or Affiliation:

	Are you a Student?  ___No  ___ Yes 
	If Yes(
	Graduate level: Master ____  Doctoral ____

	Students who are the primary author must have a faculty sponsor or advisor as a co-author. 

If you are a student, please enter faculty co-author name and title below: 

Faculty Name:

Faculty Title: 

	Co-Author Information
List all co-author names, email addresses, and organizational name/affiliations.

	List All Co-Author Names:


	Co-Author Email Address:


	Organization Name/Affiliation:



	Case Study Title, Keywords & Abstract

	Case Study Title:


	List up to 5 Keywords Related to Your Case Study:


	Draft Abstract (250 Word Maximum, You may also send as attachment):



	Author Agreement

	I certify that this work is original and valid work. Neither this manuscript nor one similar to it is currently published or is being considered for publication. I certify that I have participated in the work being submitted and that any funding or financial support received for this work is clearly stated in the manuscript. This manuscript is not of promotional nature and, if chosen for publication, I agree to submit all information (e.g. Conflicts of Interest) that is required of the Cases in Public Health Communication and Marketing Journal.

	Signature:
	Date:
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[image: image1.png]